


Congratulations to North Kitsap Fire and Rescue for 
earning a 4-star rating and for becoming the first fire 
district to become EnviroStars certified! Being an Enviro-
Star is a great way to connect their public safety work 
and environmental stewardship.

The maintenance facility at North Kitsap Fire and  
Rescue services all its own fleet vehicles, as well as most 
of Jefferson County’s through an inter-local agreement. 
Wastes generated on site are either recycled or disposed 
of using licensed hazardous waste vendors. The shop  
recycles its own antifreeze and re-uses it in fleet  
vehicles. Used oil, oil filters, brake fluid, scrap metal, 
tires, fluorescent tubes and automotive batteries are all 
recycled through licensed service vendors.

To prevent and contain spills, the shop uses second-
ary containment in its waste accumulation area and oil 
absorbent pads underneath potentially leaking vehicles. 
Two aqueous parts washers help reduce the quantity of 
waste generated and fire hazards.  A 4000-gallon under-
ground storage tank is installed underneath the shop to 
prevent spills and contaminants from reaching storm 
water drains. The tank is pumped and cleaned by a 
licensed tank cleaning service as needed and the waste-
water sent to a licensed treatment facility. Funnels, catch 
basins, and pumps are also used for spill control. Spill 

kits are set up in the shop and all employees are trained 
in spill prevention and emergency response procedures. 

Bob Matheny goes a step further beyond proper waste 
management. He purchases used equipment and  
supplies for his shop from state and federal surplus 
materials programs. In addition, employees are involved 
in product selection to help reduce the use of more 
hazardous or toxic products. 

Meridian Collision Center: 
Pierce County EnviroStars 
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Bill Jorgensen, owner of  
Meridian Collision and  

employees show off the awards 
for their environmental work

North Kitsap Fire And Rescue Is First 
EnviroStars Fire Department

       Bob Matheny, apparatus maintenance  
supervisor on left; Robert Lacey, emergency vehicle 

technician on right 

Our target audience for 
EnviroStars marketing is a de-
mographic that has recently 
been coined the “Conscious” 
or “Awakening” consumer.  
These are people between 
the ages of 25-54, higher 
income, more likely to be 
homeowners, parents, and 
women, and especially those 
that are looking for opportu-
nities to live their values by 
making conscientious choices 
in the ways that they spend 
their money and time, lead-
ing to healthier lifestyles and 
sustainable communities. To 
capture the attention of our 
intended audience, we are 
using a fresh tagline or slogan 
for EnviroStars marketing, 
which you will see in a variety 
of venues:  

“Green Choices,  
Healthy Communities.”

EnviroStars’ 2006 branding 
blitz is taking place across 
the region, in Jefferson, King, 
Kitsap, Pierce, and Whatcom 
counties, with a particular 
emphasis during April or 
“Earth Month”, continuing 
through the summer with 
a presence at community 
fairs and farmer’s markets, in 
the Fall we will announce a 
new EnviroStars Recognized 
Leader and hopefully another 
EnviroStar will be selected to 
receive the Governor’s Award 
for Pollution Prevention and 
Sustainability (as they have 
been almost every year since 
the program began!).  We 
encourage you to reinforce 
these efforts with your own 
marketing - include the  
EnviroStars logo in ads, get 
the EnviroStars poster up in 
your shop by Earth Day (April 
22, coming to you by mail), 
offer the free Green Business 
Directory to customers in 
your lobby!

Read on for some of the 
many ways that the public 
will be directed to your  
EnviroStars certified business:

We need to set the example for others. 
EnviroStars helps us accomplish our waste  

management goals and guide future decisions.    
Bob Matheny, Apparatus Maintenance Supervisor

”
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2006 EnviroStars Marketing Campaign - the blitz is on!

The Pierce County EnviroStars Pro-
gram continues to grow and recog-
nize outstanding businesses. Meridian 
Collision Center, Inc., an autobody 
shop, was recently recognized not 

only as a 5-star certified EnviroStars 
business, but also was nominated by 
the program and honored with the 
Governor’s 2005 Pollution Prevention 
& Sustainable Practices award. 

Meridian Collision Center, Inc. stands 
out from their competitors because 
of the pollution prevention measures 
they have adopted and use. Meridian’s 
goal is to reduce their paint waste to 
zero and they are well on their way. 
They have been able to reduce paint 
product usage by 35% through their 
computerized mixing system and 
reduce solvent use to about 24 ounces 
per week using disposable mixing cup 
liners. Both of these techniques reduce 
the overall waste generated. Usable 
paint left over from jobs is donated 
to the Clover Park Technical College’s 
autobody program and hardened paint 
leftovers are donated to a local artist to 
be used in creative projects.

Their environmental efforts extend 
throughout Meridian’s business, from 
the front office to disposal. Meridian 
works to purchase shop and office 
products from local suppliers that are 
either EnviroStars members or recog-
nized environmentally conscientious 
leaders.  All office paper and paper 
products are made with recycled-
content material. Radiators are from 
NW Radiator Works, a 4-star Enviro-
Stars member.  As part of solid waste 
recycling and reduction, they have 
changed from disposable wooden 
paint stir sticks to reusable metal. 
Headlights, metal, aluminum wheels, 
and plastic from dashboards and 
bumper covers are recycled, saving 
disposal costs. 

Way to go Meridian Collision Center!

Print advertising:
•	The Chinook Book 
	 (www.chinookbook.net)
•	Conscious Choice magazine 
	 (www.seattleconsciouschoice.com)
•	Natural Choice Directory of  
	 Puget Sound (www.naturalchoice.net)
•	Northwest Garden news publication 		
	 (http://gardenshownw.com/)
•	Puget Sound Consumer Coop news-		
	 letter (wwwpccnaturalmarkets.com)

EnviroStars Green Business Directory 		
(www.envirostars.org)

Press releases to local and major media

National Public Radio:
•	KUOW 94.9 FM - weekly spots during 		
	 a new Environmental Hour hosted by 
	 Steve Scher
•	KPLU 88.5 FM - week of Earth Day  
	 (4/17-24)

Busboards: Throughout the Seattle area

Events:
•	Boat Shows
•	NW Flower & Garden Show
•	Earth Day, EnviroExpo
•	Farmer’s Markets, Community Fairs
•	Sustainability Conference
•	National Environmental Partnership 		
	 Summit

Web sites: 
www.envirostars.org is being re-de-
signed; our new look will hit the red  
carpet in October! In the meantime,  
our CoStar partners and many Enviro-
Stars certified businesses have recipro-
cal links between our Web sites.

Give-away items (branding prompts):
•	Static cling vehicle/window decals
•	Piggy banks
•	“Choose EnviroStars” posters
•	Magnets
•	Note pads
•	Recycled polypropylene green bags

2005 EnviroStars Review

Aerospace 2 2
Autobody/Detailing 20 10 12 42
Automotive/Motorcycle Repair 5 56 16 16 8 101
Bicycle Shops 1 1 2
Builders/Construction 2 1 3
Chiropractors 2 2
Colleges/Universities 2 2 4
Dentists/Orthodontists 1 81 31 28 1 142
Dry Cleaners 104 8 45 157
Equipment Rental 2 2
Florists 1 1
Food/Drink 2 2
Furniture 1 1
Government Agencies 32 32
Insurance Services 1 1
Laboratories 2 1 3
Landscapers/Nurseries 8 4 1 13
Manufacturing 8 2 10
Marinas 7 2 5 1 15
Medical Offices 2 2
Museums 1 1
Painting Company 1 1
Photoshops 2 1 2 2 7
Printing 1 8 1 1 11
Radiator Repair 1 1
Recreation 3 3
Recycling & Disposal Services 1 1 2
Trucking 3 3
Veterinarians 2 4 6
Wholesalers/Distributors 1 1

TOTALS: 7 354 83 115 14 573

Renewals (visits & letters) 0 111 60 84 9 264
Upgrades 0 29 10 39 2 80
Downgrades/Removals 0 16 0 12 1 29


